“每月一题”  （2022年5月）
【原文】
    Advertisements in Children’s Eyes 

[1] Regarding the appearance of celebrities in advertisements that do not involve host selling, the evidence is mixed. 

[2] Researcher Charles Atkin found that children believe that the characters used to advertise breakfast cereals are knowledgeable about cereals，and children accept such characters as credible sources of nutritional information. This finding was even more marked for heavy viewers of television. 

[3] In addition，children feel validated in their choice of a product when a celebrity endorses that product. 

[4] A study of children in Hong Kong, however, found that the presence of celebrities in advertisements could negatively affect the children's perceptions of a product if the children did not like the celebrity in question.  
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